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Sprint Fundraising Campaigns: 

Case Studies 



Got Green – Seattle, WA  

• Green-a-thon 

• Formed teams for friendly competition to raise funds 

• In 2013, raised $18k, and doing again this year 

• Used Personal Campaign Pages 

• Canvassing door-to-door to deliver CFL bulbs 







El Pueblo – Raleigh, NC 

• Campaign Page to highlight their website 

• $15k in 15 days 

• Bilingual 

• Email push, social media, & street corner effort 

• Completed migration to new database only a couple 
weeks BEFORE running campaign – live and learn 

 



El Pueblo Executive Director Angeline Echeverría commented:  

 

    “We met our goal (yay!) and we would never have been able 
to process so many donations so quickly, have our donors 
directly inputted into our database, and have a page that 
looks so nice” without the technology and support.  

      

     On the other hand, the first time they did it they had more 
technology glitches than the second time.  

 

     The learning curve is steep on some of these projects, but 
once you get it organized, the payoff comes with repetition. 

 





Labor Community Strategy Center – Los Angeles, CA 

• 2013 – tested a 15-day, $15k campaign 

• Doubled goal of $15k, doubled # of donors and 
average donations compared to 2012 

• Email, phone, website 

• All staff and board members 

• Experience broke through reluctance to ask for 
money 





Iowa Citizens for Community Improvement – 
Des Moines, IA 

 

 
• Focus on raising money on (c)(4) activities 

• $25k in 5 days 

• 25 person fundraising team – members, board, staff 

• Multichannel: phone, targeted email blasts, website, 
facebook, twitter 

• Nearly doubled goal, 650 donors, 159 new donors 

 



 


