PROGRESSIVE TECHNOLOGY PROJECT

Email Still Matters

Alice Aguilar, Executive Director, PTP
Yee Won Chong, yeewonchong.org
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The point of email is to reach people.

Email has to physically reach them.
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Myth: If you send it, they will come.

For email to be effective — people have to read it!
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Email has a purpose.

There’s something you want people to do or
understand: an action, donate, etc.



Sounds Easy?

Email is an art.
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Email Messaging Best Practices:
Tactics
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Email Messaging: The Sign-Up Process

e Have email sign-up forms everywhere:
e Website (on every page)
e Facebook Page
e Link to website form in Twitter Profile

e Link to website form in YouTube Profile

e Have email sign-up info go directly to your
database (CRM)

Created by Arnold Chandler, Chandler Consulting. Adapted by PTP, 2015.




Sign-Up Form on Every Page
BOYS AND SIGN UP FOR EMAIL ¥
BMOC e

RESOURCE CLEARINGHOUSE ISSUES BLOG VIDEOS CONTACT US

BUILDING HEALTHY ' ‘

COMMUNITIES: \
BOYS & YOUNG MEN 4? ﬂ- |

OF COLOR

Enim ipsam nemo voluptatem
< Voluptatem et sit accusantium doloremque laudantium, totam rem aperiam,

eaque ipsa quae ab illo inventore veritatis et quasi.

Welcome to BMOC

Created by Arnold Chandler,




Sigh-Up Form on Every Page

SIGN UP FOR EMAIL ¥~
BOYS AND ,
B M 0 YOUNG MEN indicates required &
OF COLOR
- RESOURCE CLEARINGHOUSE

BUILDING HEALTHY
COMMUNITIES:
BOYS & YOUNG MEN
OF COLOR

Enim ipsam nemo voluptatem
< Voluptatem et sit accusantium doloremque laudantium, totam rem aperiam,

eaque ipsa quae ab illo inventore veritatis et quasi.

Welcome to BMOC

Created by Arnold Chandler,




Email Messaging:

SIGN UP FOR EMAIL UPDATES
your e-mai here

1. Sign-Up Prompt

AboutUs |

(A

Campaigns |  News

Home * Thanks for Signing Up

Thanks for Signing Up

Way to go! You just signed on to a hopeful vision of justice in the

cities, and peace on our streets

3. Confirmation

Created by Arnold Chandler,

The Sign-Up Process

Sign up
* Required Fields

* E-Mail amold@advocacytoolbox.cc

* First Name
* Last Name
Address

City

2. Sign-Up Form

Thanks for Joining Ella Baker Center

Jakada Imani, Ella Baker Center for Hu

Dear Amold,

Welcome to the Ella Baker Center for Human
incarceration and violence.

4. Thank You Email




R BIHE SiHE g3 BIISTE SIRE T, P SN B BRI S20, R, WS SE R S I T i

PP

Unpacking the
Components of Email
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Email Content Best Practices

pur-pose
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The reason for which something is done or created
or for which something exists.
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Email Content Best Practices

Focus Your Content
on Them, not You
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Email Content Best Practices

Talk about Impact,
Not Need
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Email Content Best Practices

Action-oriented.
Be explicit with
what you want and
when you want it.
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Email Content Best Practices

Help Them
Visualize it.
Design Matters.
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Email Content Best Practices

Use Simple and
Punchy Words.
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Email Content Checklist
1 What's The Purpose
1 Focus Your Content on Them, Not You.
1 Talk about Impact, Not Need.
1 Action: What You Want Them to Do and When
1 Help Them Visualize It. Design Matters
1 Use Simple and Punchy Words
1 Test, Test, Test.



