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Brandraising®

Organizational Level:
Includes the core elements that direct all

aspects of the organization’s work vision

mission
values
objectives
audiences

positioning

personality

Identity Level:
What most people think of as “branding™ visual messaging
specifically, the Visual Identity and identity platform

Messaging Platform

Experiential Level:

The channels and tools through : : _ _

which audiences connect with the in print onair | inperson
organization
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Peter Drucker, Management Consultant






1. Program Decisions
- Goal
- Objective

2. Context
- Int & Ext Scans
- Position

3. Strategic Choices

- Audience
- Readiness
- Core Concerns
- Message 4, Commu_nlcatlon Activities
- Messenger - T_actlc?s
- Timeline
- Assignments
- Budget

5. Measurement of Success

6. Final Reality Check



What are the communication channels?



Communication channel:
e Earned Media



Communication channel:
e Paid Media



Communication Channel:
e Owned Media



Communication Channel:
e Socilal Media






